
Social Media -
Road To Exhibition Success

Review your social media strategy to ensure a successful 
exhibition experience. In this slide, you can find tips about 
promoting your brand through social media during the 
exhibition preparation and exhibition periods.

EXPERIENCE THE POWER OF LIVE EVENTS
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Find New Customers
You can contact BeautyEurasia followers by visiting 
Facebook and Twitter accounts of BeautyEurasia.
You can contact your potential customers as most 
of them will be the participants or visitors of the 
exhibition.

You can pin the posts you share to your Facebook and Twitter profiles. Pin 
your posts to your profile so that people visiting your page can see 
information about your exhibition attendance status.

Join LinkedIn
Being active on LinkedIn 
will enable you to network 
with many professionals in your industry. 
You can increase your visitor number by 
using LinkedIn Pulse features. 
"Pulse" allows you to create articles about 
why you participate in the exhibition and what 
the visitors will see. In this section you can 
also share your booth/hall information.
You can make an appointment by contacting 
potential customers in the "Groups" section 
before the exhibition.

Run A Contest On Facebook!
One of the best ways to ensure that 
visitors follow you and visit your booth is 
to organize events.

You can give small gifts to your 
visitors by organizing a raffle 
through Social Media. In this way, 
you can increase your followers and 
booth visitors.

Create an Exhibitor List on Twitter
Check which companies will have a booth in 2019 
from the Exhibitor List on the BeautyEurasia website. 
You can create a list of exhibitor company profiles on 
Twitter. Check out the social media campaigns of the 
companies on your list. This method will help you to 
monitor the campaign analysis of your competitors in 
the market.

Don't forget to use Hashtag!
To promote your brand, products and services, you 
should use exhibition and company hashtags. 
Hashtags will help you to create maximum impact 
before the exhibition. You can get your campaigns, 
social responsibility projects or events trending in 
social media. For more information on Hashtags, you 
can take a look at the "Hashtag Creation Guide" slide.

Exhibition Preparation Period
Choose the Right Social Media Platforms for Your Target Audience
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Share The Photos of Your Team in the Booth Area!
You can share photos that has a theme saying “we are waiting for our visitors” on 
social media. You can increase your online interaction with these contents.

Don't Forget the Hashtags
Keep sharing posts with your hashtags during the exhibition. 
For inspiration, see the "Hashtag Creation Guide" slide.

Live Broadcast
Live Broadcast has become a popular way to connect online with potential 
customers. You can use Periscope, Instagram or Facebook's live broadcast 
feature in the events you organized.

Include The Booth Visitors In Your Team!
On social media, talk about your booth visitors, the offers and contests you 
have presented to them. This will enable you to keep in touch and gain more 
followers after the exhibition.

Say “Thank You”
Acknowledge all those who have contacted you, participated in your contests 
and visited you at your booth through social media. If people are tweeting 
directly to you, reply to them by posting a mention and thank them individually.

Keep Posting Photos
Using images is a great way to engage large audiences. After the exhibition, continue to 
post captured photos & videos of the contest you organized at the exhibition and winners.

Don't Miss the Business Opportunities
Rank the companies by their importance, try to use the right communication 
method for urgent customer needs and important customers.

Data Collection
Try to collect information from the events you participate in. You can meet with visitors 
and exhibitors in a common area by participating in the activities in the exhibition area. 
The events in exhibition will keep you up-to-date and help you socialize.

Share the Social Media Tasks
It is very important that you give fast and accurate answers to your followers who 
ask you questions at Live Broadcast during the exhibition. Assign one of your team 
member to monitor, listen to, and participate in the meetings about your company.

Be Online During 
Exhibition!

After The Exhibition
Be prepared for the high engagement after the exhibition!

E-mail marketing
You should keep doing with your email marketing after the exhibition that you 
started before the exhibition. Sending personalized content to each company you 
have contacted in line with their expectations will be a reminder and attract their 
attention. You can find more information on e-mail marketing in the "E-mail 
marketing guide for exhibitors" slide.

TIP
Feedly is a tool that you can use to find content that can be shared online. You can also 
use this application to listen to your press releases and an event that you attended.
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Contact Us:

beauty.support@ite-turkey.com
Don't forget to follow us on social me:

Or call us: +90 212 291 83 10
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